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Working in Tourism

• Destination NSW

• Consider your markets

• Tourism Basic Essentials Audit 
– Digital

– Brochures

– Relationships
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Destination NSW

• New statutory tourism and events authority 

• Promote tourism and major events in NSW

• Responsible for marketing and promoting 

Sydney and NSW
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Who is your Market?

• Art lovers

• Local residents

• Visitors 

Guess who’s going to the Gallery, 2010

Cultural Tourism to NSW Year ended December 2009 
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Connecting with the Market

• What is the message to art lovers?

• What is the message to locals?

• What is the message to visitors?
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Tourism Marketing Basics Checklist

• Digital promotion

• Brochures

• Relationships
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Digital Promotion

• Destination NSW – www.visitnsw.com

Get Connected

• Maximising your online presence

More information: www.visitnsw.com

www.tourism.nsw.gov.au/getconnected

www.tourism.nsw.gov.au/tourismekit
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Digital Audit

Do regular audits:

• Own website

• Tourism websites  e.g. visitnsw.com, RTO and local tourism 
association website 

• User generated content e.g. Tripadvisor, blogs and forums

Does the copy engage?

Do the images do you justice?
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Brochure Audit

• Review your own brochure

• Review the local tourism information brochure

• Check other brochures which might feature your 
gallery/museum

Does the copy engage?

Do the images do you justice?
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Tourism Relationships

• Local tourism industry – accommodation 
owners, tour operators, attractions owners

• Tourism Manager

• Visitor Information Centre staff

Your ambassadors !
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Maintaining Relationships

• Events – Host tourism events

• Familiarizations – local tourism industry, visitor 

information staff, 

• Regular contact – updates on significant acquisitions 

or changes
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Summary

• Keep your website and collateral looking fresh and interesting

• Monitor what others are doing

• Maintain strong relationships with :

local tourism manager, visitor information centre staff and 

tourism businesses

• We work closely with your local Tourism Manager and RTO


